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Short FormShort Form - You can schedule all aspects of a short form media buy, including flight dates, rate, daypart, 
frequency, programming, and billing details. Daypart and rate history are saved for each station and 
length, to facilitate easy entry of new buys.

Long FormLong Form - You can treat long form media as “inventory,” as is common in the direct response business. 
This allows you to buy blocks of long form media in advance, and then schedule it for clients as needed.

Per InquiryPer Inquiry - MMS allows you to set up “PI” arrangements with clients and stations, in which various 
response types (orders, upsells, etc.) trigger a specific charge to the client and payment to the station.

Broadcast OrdersBroadcast Orders - Broadcast orders, revisions and cancellations are emailed or faxed to stations, 
automatically addressed to the correct person, based on data in the MMS media contact manager.

Daily TrackingDaily Tracking - Once buys have been entered, MMS enables daily tracking of results, showing scheduled 
buys, cleared spots and response data on a single screen.

Buying and Daily Tracking in MMS
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